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Introduction

Method

Facebook is used by approximately 1.06
billion(Craig,2013) to keep in touch with family and
friends. However, the question remains whether Facebook
is helpful or harmful to people’s well being. According to
a research study conducted by Gonzales and Hancock
(2010), Facebook use enhances self-esteem by providing
multiple opportunities for selective self-presentation
through photos and personal details. Another research
study by Twenge, Freeman and Campbell (2012) found
that participants who spent time on social network sites
endorsed more positive self-views.
While some research indicates that Facebook has a
positive effect on the user other studies suggest that
Facebook use is detrimental. A study conducted by
Tazghini and Siedlecki (2013) found a negative
association between self-esteem and Facebook activity.
This association was related to actions like untagging
“undesirable” pictures or adding others as friends who
they are not familiar with. Similarly, Sheppard Pratt’s
(2012) research indicated that Facebook has a negative
impact on self-esteem and body image . “Facebook is
making it easier for people to spend more time and energy
criticizing their own bodies and wishing they looked like
someone else” (Dr. Harry Brandt, director of The Center
for Eating Disorders at Sheppard Pratt).
Given the discrepancies in the research, a worthwhile
next step involves examining personal characteristics that
may influence the relationship between Facebook use and
well-being. The present research will examine whether
certain factors influence the relationship between
Facebook use and overall well-being.
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Procedure and Participants
• The procedure for this study is currently in the process of IRB approval. However, the data will be collected by using survey research through Sona
Systems website.
• The participants will be from Virginia Commonwealth University’s psychology undergraduate program. Participants are going to be compensated by
receiving a credit for a class they’re enrolled in.
Measures
• Gratifications Obtained from Facebook Use: a 23-item and 6-subscale to measure the gratifications received from Facebook use (Zhang et al.).
• Society and the Adolescent Self-Image: a 10-item scale measuring the positive or negative orientation towards oneself (Rosenberg, 1989).
• Body Satisfcation Scale (BSS): a 16-item self-report questionnaire that measures body dissatisfaction, but does not measure the nature of
dissatisfaction. (Slade, Dewey, Newton, Brodie, & Kiemle, 1990)
• Adjustment to College: a 52-item self-report Likert-type scale, yielding four aspects of adjustment to college (Baker & Sirky, 1984).
• UCLA Loneliness Scale: a 20-item scale self-report measuring one’s subjective feelings of loneliness as well as feelings of social isolation (Russell,
1996).
• Marlowe-Crowne Social Desirability Scale (M-CSDS): a 33-item true/false questionnaire measuring social desirability independent of
psychopathology (Crowne, D.P., & Marlowe, D., 1960)
• Brief Fear of Negative Evaluation Scale: a brief 12-item assessment measuring the social anxiety behind fear of negative evaluation (Leary, 1983)
• Frequency of Use: “How often do you use Facebook” (one item measure developed by research team).
• Satisfaction with Life Scale (SWLS): a 5-item scale measuring cognitive judgments of one’s life (Diener, 1985)
Planned Analyses
• Data analysis will be conducted using SPSS version 21.0.
• Correlation analysis will be conducted to examine the associations between all variables of interest.
• Hierarchical multiple regression analysis will be conducted to examine the potential moderating role of self-esteem or body image on the relation
between Facebook use and well-being.
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Research Questions
1. Is the association between Facebook use and wellbeing positive in a sample of VCU students?
2. Do the gratifications obtained from Facebook use
differ depending on personal characteristics like selfesteem or body image?
3. Do characteristics like body image or self-esteem
moderate the relationship between Facebook use and
overall well-being?
-0.5

• Baker, R. W., & Siryk, B. (1986). Exploratory intervention with a scale measuring adjustment to college. Journal of Counseling Psychology, 1(33), 31-38. Retrieved from http://data.psych.udel.edu/morling/HonorsIntro Class
Materials/Project 2 Materials/Baker and Siryk 1986 College Adjustment Scale.pdf
• Craig , S. (2013, April 03). How many people use the top social media, apps & services?. Retrieved from http://expandedramblings.com/index.php/resource-how-many-people-use-the-top-social-media/
• Crowne, D. P., & Marlowe, D. (1960). A new scale of social desirability independent of psychopathology. Journal of Consulting Psychology, 24(4) 349-354.
• Diener, E., Emmons, R., Larsen, J., & Griffin, S. (1985). The Satisfaction With Life Scale. J Personality Assessment, 49(1), 71-75.
• Gentile, B., Twenge, J., Freeman, E., & Campbell, W. (2012). The effect of social networking websites on positive self-views: An experimental investigation. Computers in Human Behavior, 28, 1929-1933.
• Gonzales, A., & Hancock, J. (2010). Mirror, mirror on my facebook wall: Effects of exposure to facebook on self-esteem. Cyberpsychology, Behavior, and Social Networking, 00(0), 1-5.
• Leary, M. R. (1983). A brief version of the Fear of Negative Evaluation Scale. Personality and Social Psychology Bulletin, 9, 371-376.
• PR Newswire, “Public Survey Conducted by The Center for Eating Disorders at Sheppard Pratt Reveals that Facebook Drains Body Image and Self-Esteem,” March 28, 2012. Retrieved from http://www.prnewswire.com/newsreleases/public-survey-conducted-by-the-center-for-eating-disorders-at-sheppard-pratt-reveals-that-facebook-drains-body-image-and-self-esteem-144601505.html
• Russell, D , Peplau, L. A.. & Ferguson, M. L. (1978). Developing a measure of loneliness. Journal of Personality Assessment, 42, 290-294.
• Simmons, Roberta. American Sociological Review , Vol. 38, No. 5 (Oct., 1973), pp. 553-568
• Slade , P. D., Dewey, M. E., Newton, T., Brodie, D., & Kiemle, G. (1989). Development and preliminary validation of the body satisfaction scale (bss). Psychology & Health, 4(3), 213-220. Retrieved from
http://www.tandfonline.com/doi/abs/10.1080/08870449008400391
• Tazghini, S., & Siedlecki, K. L. (2013). A mixed method approach to examining Facebook use and its relationship to self-esteem. Computers In Human Behavior, 29(3), 827-832. doi:10.1016/j.chb.2012.11.010
• Zhang, Yin. Cyberpsychology, Behavior, and Social Networking. December 2011, 14(12): 733-739. doi:10.1089/cyber.2010.0042.

